FOREIGN MARKET SHARE

STATISTICS ON INBOUND INTERNATIONAL
TOURISM
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* Foreign Market = Total number of international
tourist arriving from another country



Presenter
Presentation Notes
To get clarity on the market share, some concepts like inbound tourists, foreign market share and arrival statistics need to highlighted.


 Foreign Market Share = Total number of
international tourist arriving in South Africa



Presenter
Presentation Notes
To get clarity on the market share, some concepts like inbound tourists, foreign market share and arrival statistics need to highlighted.


World Inbound Tourism: International Tourist Amivals, 2011* (million)
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Presenter
Presentation Notes
In 2011, there was 8,339,354 tourist arrivals to South Africa which represented an additional 265,802 arrivals from the 8,073,552 in 2010. Remember the 3,3% growth was below the global average growth of 4.4%.
In 2010 tourism to South Africa was boosted by the 2010 FIFA World Cup which saw 309,554 tourists arriving specifically for the event. Apart from the event, tourist arrivals grew by (575,356) over 2010.
CAGR- Compound Annual Growth Rate 


 Worldwide, international tourist arrivals grew
by 3.9% in 2012 to reach 1,1 billion. France
remained the top international destination
with an impressive 83 million visitors in 2012,
a growth of 0.9% from 2011.
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Presenter
Presentation Notes
Definition of ranking: A specified position in a scale of achievement or status, also seen as a classification.
 The total amount of visitors to the country will determine the rank order of the country within the global context. In 2011 South Africa recorded more than 8 million visiting tourists thus leading to a change in the global rank ordering.  
France & USA  retained their positions in the global rankings since 2009 whilst Spain moved into 3rd position.
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International Arrivals; 1995 - 2012
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e Foreign tourist arrivals to South Africa grew by
10.2% (849,014) in 2012 to reach 9,188,368

million tourists.

e This performance is far above the global
average which saw a 3.9% increase in tourist

arrivals.
2012 Annual Tourism Report_v1l 07062013
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Foreign arrivals to South Africa, 1967 to 2010

Arrivals to South Africa continue their upward climb, reaching 11,4 million arrivals in 2010
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SOURCE MARKETS
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Presenter
Presentation Notes
Tourist Arrivals: The number of foreigners that arrive in South Africa.
Land Markets: Those countries where at 60% of arrivals from the country arrive by land-Botswana, Lesotho, Mozambique, Malawi, Namibia, Swaziland, Zambia & Zimbabwe.
Air Markets: Those countries where at least 60% of arrivals from the country arrive by air. 
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Presenter
Presentation Notes
Reading off the table and making note of increases and drop in arrivals.


Land markets: Those countries where at least 60%
of arrivals from the country arrive by land.

Zimbabwe, Lesotho, Mozambique, Swaziland,
Botswana
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Presenter
Presentation Notes
Examples of land markets include: Botswana, Lesotho, Mozambique, Malawi, Namibia, Swaziland, Zambia & Zimbabwe.



Those countries where at least 60% of
arrivals from the country arrive by air

e.g. Nigeria, Angola and Tanzania.
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Presenter
Presentation Notes
Examples of land markets include: Botswana, Lesotho, Mozambique, Malawi, Namibia, Swaziland, Zambia & Zimbabwe.



Read any other
information

Y-Axis
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Presenter
Presentation Notes
Graphs are visual representation. They are used to organize information, show patterns and relationships. They are used to measure one set of data against another. The components being compared or measured are called variables/axis. Example, if the content requires a representation of the length of stay per province, the length of stay will be an axis and the provinces will be the other.


South Africa’'s Market Share by count
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Presenter
Presentation Notes
Speak to how South Africa has gained market share in the USA, France and Netherlands, a trend that started in 2009. Make known of the fact that South Africans are venturing out and visiting different countries thereby leading to an increased foreign market share eventually worldwide.


Study the graph titled South Africa’s Market
Share By Country

 Write a paragraph to explain your
observations

Z&# basic education

Department;
Basic Education
REPUBLIC OF SOUTH AFRICA




30.0

25.0

20.0

15.0

10.0

5.0

0.0

Average Length of stay
n2010 =2011 w2012

All foreign Holiday Shopping Shopping Business Business Medical VFR Religion Other
tourists Personal Business travellers tourists

basic education

Department;

Basic Education
REPUBLIC OF SOUTH AFRICA




Top 20 Source Markets
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Presenter
Presentation Notes
Neighbouring SADC continued to be the major source of tourist arrivals to South Africa, with Zimbabwe being the largest source market followed by Lesotho. The UK is the largest source market outside of Africa followed by the USA and Germany. 


1. Identify South Africa’s biggest source
market.

2. Suggest a reason for this phenomenon

3. List, in descending order, the top three
source markets outside Africa
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Study the graph below. List five observations from the
graph.
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e Gauteng remained the most visited province
with 44.6% of tourist arrivals visiting the
province.

e Despite being the most visited province in
2012, the percentage of foreign tourists to
Gauteng has declined by approximately two
percentage points.
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e Mpumalanga moved to second most visited
province

 Western Cape slipped to the third place with

e The Limpopo and the Northern Cape were the
only provinces which shows an increase in the
percentage of tourist arrivals.

I4# basic education

Department: i‘ii ‘
partmen 75

Basic Education
REPUBLIC OF SOUTH AFRICA




- STAY-PROVINCES
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Presenter
Presentation Notes
Speak to the figures appearing in each of the provinces and discuss possibilities contributing to the average length of stay in each province. Why a greater length of stay in some provinces and not in the others.


| wou | 2012

Average spend in SA

per foreign tourist R1,080 R1,130

per day

Land Markets R1,640 R1,280

Air Markets R630 R970
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Presenter
Presentation Notes
Pose the question to the group as to why the per day expenditure amongst the land markets are higher than in the air markets.
Direct responses towards the probability of the credit crunch and its impacts on travel.


Activities undertaken while in South Africa
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Shopping

Nightlife

Social

Business

Visiting natural attractions
Cultural, historical and heritage
Beach

Wildlife

Theme parks

Trading

Visited a Casino

Adventure
Education/training/study
Medical

Sporting spectator



Presenter
Presentation Notes
In addition to shopping and nightlife activities which are conducted by all tourists in all countries globally, social activities, doing business, visiting natural attractions as well as visiting cultural, historical and heritage sites were popular activities undertaken by foreign tourists in 2012. Shopping was the most popular activity across all purposes of visit. Nightlife, visiting natural attractions and cultural, historical and heritage sites were most popular with holiday tourists. Social activities, however, were most popular with VFR tourists (aside from shopping). 

According to the 2011 Annual Tourism Report by SAT shopping & nightlife activities which are conducted by all tourists in all countries globally, adventure activities, visits to a casino & theme parks as well as medical and educational visits were popular activities undertaken by foreign tourists in 2011. 
Provide an example of why medical seems to be on the increase as an activity. Refer to the example of cosmetic surgery being a cheaper procedure to perform in SA and how getaway packages are developed around this purpose.


e Refer to the table below based on the
Percentage Distribution of Tourists from
overseas countries on business, 2011.

COUNTRY OF ORIGIN % DISTRIBUTION
UK 20.1
USA 10.3
GERMANY 9.3
INDIA 9.0
CHINA 6.7
FRANCE 4.6
NETHERLANDS 4.2
AUSTRALIA 2.6
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1. Determine which category of countries have
contributed to the highest overall business trips to

SAin 20117

2. State which country has been ranked the lowest
in their business arrivals to SA in 20117

3. Provide a possible reason as to why Australia’s
figures are down in comparison to the UK and USA

in 2011.
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Refer to the graph below and complete the

activity that follows.
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Purpose of visit for all foreign tourists
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Hote: Leisure includes holiday, VFR and shopping-personal goods; Business includes shopping - business goods, business travellers and
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1. With reference to the graph depicted on
purpose of visit to South Africa for foreign
tourists, formulate THREE questions on different

cognitive levels
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Explain key concepts such as inbound tourists/
foreign market share/core markets/source
markets/ tourist arrivals/ emerging markets

Teach learners the skill to analyse /interpret
graph.

Teach background content to assist learners to
interpret graphs

Teach in context — link to real life value
Use relevant recent statistics

33


Presenter
Presentation Notes
Curriculum specialists and teachers will also contribute their best practices on this specific topic as you speak to each bullet.


THANK YOU
Cheryl Weston
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